The panel discussed the challenges companies face in implementing ESG strategies
including resource allocation, measuring and incentivising sustainability, and the fear
of misallocation of funds owing to new regulations. They emphasised the importance

of strategic sustainability and the need for clean, transparent, and easy-to-access data.
The panel also discussed the challenge of changing consumer behaviour towards
sustainability in different industries. Finally, the panel asked the audience to consider
the contrast between where the world is going and where the world should go.
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“THE MAIN ISSUE IS THAT WE WANT TO TEACH PEOPLE ABOUT SUSTAINABILITY,
NOT CONVINCE THEM ABOUT SUSTAINABILITY.”

SOLUTIONS

Nikolaos Dimitriadis

Firstly, we need to encourage and incentivise sustainability throughout companies. Secondly,

we need to promote consumer behaviour and make it unconsciously easier with design or
offering new sustainable products. Finally, we need bold leaders to advocate for new accounting
systems which show ESG performance on the P&L and balance sheet.”




